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Global Fonts and Typographic Guidelines

Typography plays a critical role in all IBM communications. It is, in many ways,

the voice of our company. It captures and conveys our character and supports the range
ot conversations IBMers have in the world. Because we deliver much of our expertise
through written content, our typography must express the depth and variety ot our
knowledge in a tone that is consistent with who we are.

IBM has selected a set of core typetaces for each language we communicate in. Fach set
embodies the range of perspectives, insights and expertise that IBM represents. We plan to
employ these sets of core typetaces across all global communications.

FONTS:

All Latin and non-Latin fonts featured in these guidelines can be viewed and purchased on:

GUIDELINES:
These Global Typographic Guidelines are an extension of the IBM Look Guidelines,

which cover the four other basic elements in the visual presentation of the IBM brand:
the IBM logo, typography; color and photography. The 1BM Look Guidelines can be

viewed and downloaded on the IBM intranet at:



ITC Lubalin Graph

Helvetica Neue
Berthold Bodoni Pro

Jansonlext Pro



ITC Lubalin Graph

Berthold Bodoni Pro

Helvetica is best suited for headlines and body copy.
It is the font of science and the information age, with a precision
and a purposeful neutrality that command respect.

When objectivity is the goal, we lean on Helvetica to do the hard
work of conveying information, specifications and the basics.
It does the job—and never attempts to outshine the content.

Its clean confidence makes it ideal for headlines and signage.

It is also very approachable and, therefore, a usetul typeface for
body copy. Used incorrectly, however, its industrial qualities
become pronounced, and because of its universality the typeface

does not immediately signity IBM.

Janson is best suited for body copy and pull quotes. Janson is
the most “human” typeface we use.

It is ideal for communications that seek to build a case and
persuade an audience. Janson is easy on the eyes and carries
the conversation well, over several pages or in just a few words.

Its warm elegance helps to convey IBM’s intelligence

and thoughtfulness.

Janson is extremely effective as body copy and to represent the
voice of an individual—for example, in pull quotes. However,
it does not read well at larger scales, such as on signage.




Font Customization and Adjustment for IBM

The default TRACKING (letter and word spacing) and KERNING (individual
character combinations) for ITC Lubalin Graph and Helvetica Neue needed adjusting.

The default TRACKING and LINE SPACING for Berthold Bodoni Pro and
Janson Text Pro do not fit with IBM’s look and teel. Fixamples of IBM’s recommended
spacing are included in this section.

These adjustments will ensure a consistent look and feel and save time adjusting
bad letter spacing.

These two fonts have been customized for IBM.
Pages 7-15 show examples of the ditterence
between the original ITC Lubalin Graph and

Helvetica Neue and the customized IBM versions.

The default TRACKING and LINE SPACING
for these two fonts is too open.

- Pages 10-34 show examples of this and specify
the IBM recommended spacing.




Lubalin Extra Light tor [BM
Lubalin Extra Light ltalic for IBM
Lubalin Book for IBM

Lubalin Book Italic for IBM
Lubalin Demi for IBM

Lubalin Demi Italic for IBM




[TC LUBALIN GRAPH EXTRA LIGHT. LUBALIN EXTRA LIGHT for [BM. BEFORE and AFTER customization.

e Spacing: 6lpt
cter Spacing: (0)

 Can the boundars

Of a business be

SN

delined by 1ts people
nstead of 1ts walls?

ITC LUBALIN GRAPH DEMI. LUBALIN DEMI for IBM. BEFORE and AFTER customization.

g: 6lpt
acing: (0)

== Caon the boundories

of a business be

defined bv iis people

instecd of its walls?




LUBALIN EXTRA LIGHT for IBM. Customized.

Size: 60pt

pacing: 6lpt
cter Spacing: (0)

Can the boundaries
Of O business e
delined by 1ts people
1Nstead of 1ts walls?

LUBALIN DEMI for IBM. Customized.

====""  Can the boundaries
of a business be
defined by its people
instead of its walls?



LUBALIN for IBM. Caption style examples.

Lubalin Extra Light for IBM

Size: 10pt

Line Spacing: 13pt
Character Spacing: (0)
Kerning: Metrics

The secret of good writing is to strip
every sentence to its cleanest
components, Every word that serves
no function, every long word that
could be a short word, every adverb
that carries the same meaning that's
already in the verb.

Lubalin Extra Light Italic for IBM

Size: 10pt

Line Spacing: 13pt
Character Spacing: (0)
Kerning: Metrics

The secret of good writing 1s 1o Strip
every sentence 1o its cleanest
components. Every word that serves
no function, every long word that
could be a short word, every adverb
that carries the same meaning thats
already 1n the verb.

Lubalin Book for IBM
Size: 10pt

Line Spacing: 13pt
Character Spacing: (0)
Kerning: Metrics

The secret of good writing is to strip
every sentence to its cleanest
components. Every word that serves
no function, every long word that
could be a short word, every adverb
that carries the same meaning that's
already in the verb.

Lubalin Demi for IBM
Size: 10pt

Line Spacing: 13pt
Character Spacing: (0)
Kerning: Metrics

The secret of good writing is to strip
every sentence to its cleanest
components. Every word that serves
no function, every long word that
could be a short word, every adverb
that carries the same meaning that’s
already in the verb.

Lubalin Book Italic for IBM

Size: 10pt

Line Spacing: 13pt
Character Spacing: (0)
Kerning: Metrics

The secret of good writing is to strip
every sentence to its cleanest
components. Every word that serves
no function, every long word that
could be a short word, every adverb
that carries the same meaning that’s
already in the verb.

Lubalin Demi Italic for IBM

Size: 10pt

Line Spacing: 13pt
Character Spacing: (0)
Kerning: Metrics

The secret of good writing is to strip
every sentence to its cleanest
components. Every word that serves
no function, every long word that
could be a short word, every adverb
that carries the same meaning that’s
already in the verb.
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Helvetica Neue Light for IBM

Helvetica Neue Light Italic for IBM
Helvetica Neue Roman for IBM
Helvetica Neue Roman ltalic for IBM
Helvetica Neue Medium for IBM
Helvetica Neue Medium Italic for IBM
Helvetica Neue Bold for IBM
Helvetica Neue Bold Italic for IBM
Helvetica Neue Condensed Light for [BM
Helvetica Neue Condensed for IBM



HELVETICA NEUE LIGHT. HELVETICA NEUE LIGHT for IBM. BEFORE and AF TER customization.

Line Spacing: 65pt

Kerning: Metrics

Can the boundaries
Of a business be
defined by Its people
iNstead of 1ts wallls™?

HELVETICA NEUE BOLD. HELVETICA NEUE BOLD for IBM. BEFORE and AFTER customization.

Size: 64pt
Line Spacing: 65pt

Kerning: Metrics

defined bylilsnm:mjb
instead of itts wealis™?




HELVETICA NEUE LIGHT for IBM. Customized.

Line Spacing: 65pt

Kerning: Metrics

Can the boundaries
of a business be
defined by Its people
iINstead of 1its walls?

HELVETICA NEUE BOLD for IBM. Customized.

Line Spacing: 65pt

=== Can the boundaries
of a business be
defined by its people
iInstead of its walls?



HELVETICA NEUE for IBM. Caption style examples.

Helvetica Neue Light for IBM
Size: 10pt

Line Spacing: 13pt
Character Spacing: (0)
Kerning: Metrics

The secret of good writing is to strip
every sentence to its cleanest
components. Every word that serves
no function, every long word that
could be a short word, every adverb
that carries the same meaning that’s
already in the verb.

Helvetica Neue Light Italic for IBM
Size: 10pt

Line Spacing: 13pt

Character Spacing: (0)

Kerning: Metrics

The secret of good writing is to strip
every sentence to its cleanest
components. Every word that serves
no function, every long word that
could be a short word, every adverb
that carries the same meaning that's
already in the verb.

Helvetica Neue Roman for IBM
Size: 10pt

Line Spacing: 13pt

Character Spacing: (0)
Kerning: Metrics

The secret of good writing is to strip
every sentence to its cleanest
components. Every word that serves
no function, every long word that
could be a short word, every adverb
that carries the same meaning that’s
already in the verb.

Helvetica Neue Roman Italic for IBM
Size: 10pt

Line Spacing: 13pt

Character Spacing: (0)

Kerning: Metrics

The secret of good writing is to strip
every sentence to its cleanest
components. Every word that serves
no function, every long word that
could be a short word, every adverb
that carries the same meaning that’s
already in the verb.

Helvetica Neue Bold for IBM
Size: 10pt

Line Spacing: 13pt

Character Spacing: (0)
Kerning: Metrics

The secret of good writing is to strip
every sentence to its cleanest
components. Every word that serves
no function, every long word that
could be a short word, every adverb
that carries the same meaning that’s
already in the verb.

Helvetica Neue Bold ltalic for IBM
Size: 10pt

Line Spacing: 13pt

Character Spacing: (0)

Kerning: Metrics

The secret of good writing is to strip
every sentence to its cleanest
components. Every word that serves
no function, every long word that
could be a short word, every adverb
that carries the same meaning that’s
already in the verb.

14



HELVETICA NEUE LIGHT for IBM. Long body copy example.

Size: 10pt

Line Spacing: 15pt
Character Spacing: (0)
Kerning: Metrics
Paragraph Spacing:
2.5mm/7pt

This is just an example to show the look and feel of this font when set
to the above specifications. Water flows through everything —the

air, the land, our own bodies and the global economy. In fact, every
time a good or service is bought or sold, there is a virtual exchange of
water. It takes 700 gallons of water to make a cotton T-shirt, 2,000
gallons to make one gallon of milk, and 39,000 gallons to make a car.

We use water to process raw materials, manufacture products,
generate electricity, and to transport people and goods.

We desalinate it to build cities in the desert. Is it any wonder that in the
last 100 years global water usage has increased at twice the rate of
population growth?

Every time we interact with water, we change its direction, chemistry,
usefulness or availability. Because of this daunting complexity,

water is poorly understood and often mismanaged. For example,
global agriculture wastes an estimated 60% of the 2,500 trillion liters
it uses each year. Municipalities lose as much as 50% of their water
supply through leaky infrastructure. And there are nearly 53,000
different water agencies in the United States alone, each managing a
short stretch of river or a handful of reservoirs.

Amidst this inefficiency, one in five people still lacks access to clean,
safe drinking water, and the United Nations predicts that nearly

half the world’s population will experience critical water shortages by
the year 2080.

But we can do better. Today’s technology can monitor, measure and
analyze entire water ecosystems, from rivers and reservoirs to the
pumps and pipes in our homes. We can give all the organizations,
businesses, communities and nations dependent on a continuing
supply of freshwater—that is, all of us —a single, reliable, up-to-the-
minute and actionable view of water use.

Already, we are using sophisticated sensor networks to collect

and analyze the tremendous amounts of data generated in complex
water systems. Together with the Beacon Institute for Rivers and
Estuaries and Clarkson University, IBM is creating a data platform
to support instrumentation of the entire length of the 315-mile
Hudson River for a real-time view of a river system that supplies
both industry and individuals.

In the Netherlands, IBM is working with partners to build smarter
levees that can monitor changing flood conditions and respond
accordingly. And sensors are revolutionizing agriculture, providing
detailed information on air quality, soil moisture content and
temperature to calculate optimal irrigation schedules.

Smart metering can give individuals and businesses timely insight
into their own water use, raising awareness, locating inefficiencies
and decreasing demand. IBM and the Dow Chemical Company,
through its Dow Water Solutions business, are working together to
enable unprecedented visibility into water usage — starting with
desalination plants.

And IBM itself is saving over $3 million a year at one North American
semiconductor plant, through a comprehensive water management
solution. Finally, we can apply advanced computing and analytics

to move beyond “real time” to prediction, supporting better-informed
policy and management decisions.

IBM is involved in a collaborative research initiative with the

Marine Institute in Ireland, which aims to turn Galway Bay into a living
laboratory —instrumenting the bay to gather data on water
temperature, currents, wave strength, salinity and marine life, and
applying algorithms that can forecast everything from wave patterns
over 24 hours to the right time to harvest mussels.

15



Berthold Bodoni Pro Light

Berthold Bodoni Pro Light ltalic
Berthold Bodoni Pro Regular
Berthold Bodoni Pro Regular Italic
Berthold Bodoni Pro Medium
Berthold Bodoni Pro Medium Italic



BERTHOLD BODONI PRO LIGHT. Headline example.

Size: 49pt
Line Spacing: 52.5pt
Character Spacing: (-25)

Kerning: Metrics

Bodoni is the face of a company
that 1s enduring, a company that has
a point of view because it has seen
cycles come and go.

BERTHOLD BODONI PRO LIGHT. Headline example.

Size: 49pt
Line Spacing: 59pt
Character Spacing: (0)

Kerning: Metrics

Bodoni 1s the face of a company
that 1s enduring, a company that has
a point of view because it has seen
cycles come and go.

17



BERTHOLD BODONI PRO LIGHT. A direct comparison between the default and preferred settings.
Default Setting.

Berthold Bodoni Pro Light Berthold Bodoni Pro Light
Size: 70pt Size: 70pt

Line Spacing: 84pt Line Spacing: 73.5pt
Character Spacing: (0) Character Spacing: (-25)
Kerning: Metrics Kerning: Metrics

Bodom mstthelface) bh a@ompany
thatt fis @rduting & eompany thaihas
4 POTRt GrWi b &1t Ha¥ §8en

Ches COITNIE dll dg
C%é ClEs COINe all gO

18



BERTHOLD BODONI PRO LIGHT. Body copy example. ERglITASISRsT ¥

Size: 12pt
Line Spacing: 14.4pt
Character Spacing: (0)

Kerning: Metrics

The secret of good writing is to strip every
sentence to its cleanest components. Every
word that serves no function, every long word
that could be a short word, every adverb that
carries the same meaning that’s already in the
verb, every passive construction that leaves the
reader unsure of who is doing what—these are
the thousand and one adulterants that weaken
the strength of a sentence. And they usually
occur, ironically, in proportion to education
and rank. IBM is a company filled with a lot of
well-educated people, who have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking a
point of view about the topic at hand. We must
use fact, not just conjecture. We must build an
argument, a well-reasoned case for why a leader
needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this?—try this: Write your bio, using
only six words to tell your whole story. If IBM
were a person, what would IBM’s story be?

BERTHOLD BODONI PRO LIGHT. Body copy example. QBigZyaeAsIEsiit:a

Size: 12pt
Line Spacing: 16pt
Character Spacing: (-20)

Kerning: Metrics

The secret of good writing is to strip every
sentence to its cleanest components. Every word
that serves no function, every long word that
could be a short word, every adverb that carries
the same meaning that’s already in the verb, every
passive construction that leaves the reader unsure
of who is doing what—these are the thousand and
one adulterants that weaken the strength of a
sentence. And they usually occur, ironically, in
proportion to education and rank. IBM is a
company filled with a lot of well-educated people,
who have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking a
point of view about the topic at hand. We must
use fact, not just conjecture. We must build an
argument, a well-reasoned case for why a leader
needs to act.

But if you think that every case we make must be
long, or tedious, or, boring—are you still reading
this?—try this: Write your bio, using only six
words to tell your whole story. It IBM were a
person, what would IBM’s story be?

19



BERTHOLD BODONI PRO LIGHT. Long body copy example.

Size: 10pt
Line Spacing: 15pt
Character Spacing: (-20)

Kerning: Metrics

This is just an example to show the look and feel of this font when set
to the above specifications. Water flows through everything—the air,
the land, our own bodies and the global economy. In fact, every time a
good or service is bought or sold, there is a virtual exchange of water.
It takes 700 gallons of water to make a cotton T-shirt, 2,000 gallons to

make one gallon of milk, and 39,000 gallons to make a car.

We use water to process raw materials, manufacture products, generate
electricity, and to transport people and goods. We desalinate it to

build cities in the desert. Is it any wonder that in the last 100 years
global water usage has increased at twice the rate of population growth?

Every time we interact with water, we change its direction, chemistry,
usefulness or availability. Because of this daunting complexity, water is
poorly understood and often mismanaged. For example, global
agriculture wastes an estimated 60% of the 2,500 trillion liters it uses
each year. Municipalities lose as much as 50% of their water supply
through leaky infrastructure. And there are nearly 53,000 different
water agencies in the United States alone, each managing a short

stretch of river or a handful of reservoirs.

Amidst this inefficiency, one in five people still lacks access to clean,
safe drinking water, and the United Nations predicts that nearly
half the world’s population will experience critical water shortages by

the year 2080.

But we can do better. Today’s technology can monitor, measure and
analyze entire water ecosystems, from rivers and reservoirs to the
pumps and pipes in our homes. We can give all the organizations,
businesses, communities and nations dependent on a continuing
supply of freshwater—that is, all of us—a single, reliable, up-to-the-

minute and actionable view of water use.

Already, we are using sophisticated sensor networks to collect and
analyze the tremendous amounts of data generated in complex water
systems. Together with the Beacon Institute for Rivers and Estuaries
and Clarkson University, IBM is creating a data platform to support
instrumentation of the entire length of the Hudson River for a real-

time view of a river system that supplies both industry and individuals.

In the Netherlands, IBM is working with partners to build smarter
levees that can monitor changing flood conditions and respond
accordingly. And sensors are revolutionizing agriculture, providing
detailed information on air quality, soil moisture content and

temperature to calculate optimal irrigation schedules.

Smart metering can give individuals and businesses timely insight
into their own water use, raising awareness, locating inefficiencies
and decreasing demand. IBM and the Dow Chemical Company,
through its Dow Water Solutions business, are working together to
enable unprecedented visibility into water usage—starting with

desalination plants.

And IBM itself is saving over $3 million a year at one North American
semiconductor plant, through a comprehensive water management
solution. Finally, we can apply advanced computing and analytics to
move beyond “real time” to prediction, supporting better-informed

policy and management decisions.

IBM is involved in a collaborative research initiative with the Marine
Institute in Ireland, which aims to turn Galway Bay into a living
laboratory—instrumenting the bay to gather data on water tempera-
ture, currents, wave strength, salinity and marine life, and applying
algorithms that can forecast everything from wave patterns over 24

hours to the right time to harvest mussels.

20



BERTHOLD BODONI PRO LIGHT ITALIC. Headline example.

Size: 49pt

Line Spacing: 54pt
Character Spacing: (-20)
Kerning: Metrics

Bodoni is the face of a company

that is enduring, a company that has
a point of view because it has seen
cycles come and go.

BERTHOLD BODONI PRO LIGHT ITALIC. Headline example.

Size: 49pt

Line Spacing: 59pt
Character Spacing: (0)
Kerning: Metrics

Bodoni is the face of a company

that is enduring, a company that has
a point of view because it has seen
cycles come and go.

21



BERTHOLD BODONI PRO LIGHT ITALIC. Headline example.
Default Setting.

Berthold Bodoni Pro Light Italic Berthold Bodoni Pro Light Italic

Size: 70pt Size: 70pt

Line Spacing: 84pt Line Spacing: 77pt
Character Spacing: (0) Character Spacing: (-20)
Kerning: Metrics Kerning: Metrics

Bodom ws tthe[faeeodfiaecommpuany
that is enduring (o companythia deas

i point of wiewbecaiselithascseen
eyeles Chte 0.
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BERTHOLD BODONI PRO LIGHT ITALIC. Body copy example. IVG{GTIASIITet:S

Size: 12pt

Line Spacing: 14.4pt
Character Spacing: (0)
Kerning: Metrics

The secret of good writing is to strip every
sentence to its cleanest components. Every word
that serves no function, every long word that
could be a short word, every adverb that carries
the same meaning that’s already in the verb,
every passive construction that leaves the reader
unsure of who is doing what—these are the
thousand and one adulterants that weaken the
strength of a sentence. And they usually occur,
ironically, in proportion to education and rank.
IBM is a company filled with a lot of well-
educated people, who have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking a
point of view about the topic at hand. We must
use fact, not just conjecture. We must build an
argument, a well-reasoned case for why a
leader needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this?—try this: Write your bio, using
only six words to tell your whole story. If IBM
were a person, what would IBM’s story be?

BERTHOLD BODONI PRO LIGHT ITALIC. Body copy example. WEig Rt AT TS

Size: 12pt

Line Spacing: 16pt
Character Spacing: (-15)
Kerning: Metrics

The secret of good writing is to strip every
sentence to its cleanest components. Every word
that serves no function, every long word that
could be a short word, every adverb that carries
the same meaning that’s already in the verb, every
passtve construction that leaves the reader unsure
of who is doing what—these are the thousand and
one adulterants that weaken the strength of a
sentence. And they usually occur, ironically, in
proportion to education and rank. IBM is a
company filled with a lot of well-educated people,
who have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking a
point of view about the topic at hand. We must
use fact, not just conjecture. We must build an
argument, a well-reasoned case for why a leader
needs to act.

But if you think that every case we make must be
long, or tedious, or, boring—are you still reading
this?—try this: Write 'your bio, using only six words
to tell your whole story. If IBM

were a person, what would IBM’s story be?

23



Janson Iext Pro 55 Roman

Fanson ‘lext Pro 56 Italic
Janson Text Pro 75 Bold
Fanson lext Pro 76 Bold Italic



JANSON TEXT PRO 55 ROMAN. Headline example. Waa7 7Sttt

Size: 48pt

Line Spacing: 56pt
Character Spacing: (-15)
Kerning: Metrics

Janson is the face ot a company

that 1s enduring, a company that has
a point of view because it has seen
cycles come and go.

JANSON TEXT PRO 55 ROMAN. Headline example. [Bggz7l/aNSauliles

Size: 48pt

Line Spacing: 57.5pt
Character Spacing: (0)
Kerning: Metrics

Janson is the face of a company

that 1s enduring, a company that has
a point of view because it has seen
cycles come and go.

25



JANSON TEXT PRO 55 ROMAN. Headline example.

DEFAULT SETTING. | PREFERRED SETTING.
Janson Text Pro 55 Roman Janson Text Pro 55 Roman

Size: 68pt Size: 68pt

Line Spacing: 82pt Line Spacing: 80pt

Character Spacing: (0) Character Spacing: (-15)

Kerning: Metrics Kerning: Metrics

Janson 1s tie trace cdtaccompany

that is enduring, aacompanytthathas
2 point of wiew [becauselithassesn
cycles come and wo.
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JANSON TEXT PRO 55 ROMAN. Body copy example. QBlrZtl/aNISustot:3

Size: 12pt

Line Spacing: 14.4pt
Character Spacing: (0)
Kerning: Metrics

The secret of good writing is to strip

every sentence to its cleanest components.
Every word that serves no function, every
long word that could be a short word, every
adverb that carries the same meaning that’s
already in the verb, every passive construction
that leaves the reader unsure of who is doing
what—these are the thousand and one
adulterants that weaken the strength of a
sentence. And they usually occur, ironically,
in proportion to education and rank. IBM is a
company filled with a lot of well-educated
people, who have rank.

Which is why we must toil to make our
writing work. We start by actually knowing
something about how the world works, and
then taking a point of view about the topic at
hand. We must use fact, not just conjecture.
We must build an argument, a well-reasoned
case for why a leader needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this?—try this: Write your bio, using
only six words to tell your whole story. If IBM
were a person, what would IBM’s story be?

JANSON TEXT PRO 55 ROMAN. Body copy example. WadgZax2 A astites

Size: 12pt

Line Spacing: 16pt
Character Spacing: (-15)
Kerning: Metrics

The secret of good writing is to strip every
sentence to its cleanest components. Every
word that serves no function, every long word
that could be a short word, every adverb that
carries the same meaning that’s already in the
verb, every passive construction that leaves the
reader unsure of who is doing what—these are
the thousand and one adulterants that weaken
the strength of a sentence. And they usually
occur, ironically, in proportion to education
and rank. IBM is a company filled with a lot

of well-educated people, who have rank.
Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking a
point of view about the topic at hand. We must
use fact, not just conjecture. We must build an
argument, a well-reasoned case for why a leader
needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this>—try this: Write your bio, using
only six words to tell your whole story. If IBM
were a person, what would IBM’s story be?

27



JANSON TEXT PRO 55 ROMAN. Long body copy example.

Size: 10pt

Line Spacing: 15pt
Character Spacing: (-15)
Kerning: Metrics

"This is just an example to show the look and feel of this font when
set to the above specifications. Water flows through everything—
the air, the land, our own bodies and the global economy.

In fact, every time a good or service is bought or sold, there is a
virtual exchange of water. It takes 700 gallons of water to make a
cotton T-shirt, 2,000 gallons to make one gallon of milk, and
39,000 gallons to make a car.

We use water to process raw materials, manufacture products,
generate electricity, and to transport people and goods.

We desalinate it to build cities in the desert. Is it any wonder that
in the last 100 years global water usage has increased at twice the

rate of population growth?

Every time we interact with water, we change its direction, chemistry,
usefulness or availability. Because of this daunting complexity,
water is poorly understood and often mismanaged. For example,
global agriculture wastes an estimated 60% of the 2,500 trillion
liters it uses each year. Municipalities lose as much as 50% of their
water supply through leaky infrastructure. And there are nearly
53,000 different water agencies in the United States alone, each

managing a short stretch of river or a handful of reservoirs.

Amidst this inefficiency, one in five people still lacks access to
clean, safe drinking water, and the United Nations predicts that
nearly half the world’s population will experience critical water

shortages by the year 2080.

But we can do better. Today’s technology can monitor, measure
and analyze entire water ecosystems, from rivers and reservoirs to
the pumps and pipes in our homes. We can give all the
organizations, businesses, communities and nations dependent
on a continuing supply of freshwater —that is, all of us—a single,

reliable, up-to-the-minute and actionable view of water use.

Already, we are using sophisticated sensor networks to collect and
analyze the tremendous amounts of data generated in complex
water systems. ‘Together with the Beacon Institute for Rivers and
Estuaries and Clarkson University, IBM is creating a data platform
to support instrumentation of the entire length of the Hudson
River for a real-time view of a river system that supplies both

industry and individuals.

In the Netherlands, IBM is working with partners to build smarter
levees that can monitor changing flood conditions and respond
accordingly. And sensors are revolutionizing agriculture, providing
detailed information on air quality, soil moisture content and

temperature to calculate optimal irrigation schedules.

Smart metering can give individuals and businesses timely insight
into their own water use, raising awareness, locating inefficiencies
and decreasing demand. IBM and the Dow Chemical Company,
through its Dow Water Solutions business, are working together
to enable unprecedented visibility into water usage—starting with

desalination plants.

And IBM itself is saving over $3 million a year at one North
American semiconductor plant, through a comprehensive water
management solution. Finally, we can apply advanced computing
and analytics to move beyond “real time” to prediction,

supporting better-informed policy and management decisions.

IBM is involved in a collaborative research initiative with the
Marine Institute in Ireland, which aims to turn Galway Bay into
a living laboratory—instrumenting the bay to gather data

on water temperature, currents, wave strength, salinity and
marine life, and applying algorithms that can forecast
everything from wave patterns over 24 hours to the right time

to harvest mussels.
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JANSON TEXT PRO 56 ITALIC. Headline example.

Size: 48pt

Line Spacing: 56pt
Character Spacing: (-5)
Kerning: Metrics

Fanson is the face of a company

that is enduring, a company that has
a point of view because it has seen
cycles come and go.

JANSON TEXT PRO 56 ITALIC. Headline example.

Size: 48pt

Line Spacing: 57.5pt
Character Spacing: (0)
Kerning: Metrics

Janson is the face of a company

that is enduring, a company that has
a point of view because it has seen
cycles come and go.
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FANSON TEXT PRO 56 I'TALIC. Headline example.

DEFAULT SETTING. PREFERRED SETTING.

Fanson Text Pro 56 Italic Fanson Text Pro 56 Italic
Size: 68pt Size: 68pt

Line Spacing: §2pt Line Spacing: 80pt
Character Spacing: (0) Character Spacing: (-5)
Kerning: Metrics Kerning: Metrics

Janson is the face of @ company
that is enduying, a company that s

a point of view becamse it lhirs Seen
cycles come and go.
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FANSON TEXT PRO 56 ITALIC. Body copy example.

Size: 12pt

Line Spacing: 14.4pt
Character Spacing: (0)
Kerning: Metrics

The secret of good writing is to strip every
sentence to its cleanest components. Every word
that serves mo function, every long word that could
be a short word, every adverb that carries the same
meaning that’s already in the verb, every passive
construction that leaves the reader unsure of who
is doing what—these are the thousand and one
adulterants that weaken the strength of a sentence.
And they usually occur, ironically, in proportion to
education and rank. IBM is a company filled with
a lot of well-educated people, who have rank.
Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking a
point of view about the topic at hand. We must use
fact, not just conjecture. We must build an
argument, a well-reasoned case for why a leader
needs to act.

But if you think that every case we make must be
long, or tedious, or, boring—are you still reading
this?—try this: Write your bio, using only six
words to tell your whole story. If IBM were a
person, what would IBM’s story be?

FANSON TEXT PRO 56 ITALIC. Body copy example.

Size: 12pt

Line Spacing: 16pt
Character Spacing: (-5)
Kerning: Metrics

The secret of good writing is to strip every sentence
to its cleanest components. Every word that serves
no function, every long word that could be a short
word, every adverb that carries the same meaning
that’s already in the verb, every passive construction
that leaves the reader unsure of who is doing
what—these are the thousand and one adulterants
that weaken the strength of a sentence. And they
usually occur, ironically, in proportion to education
and rank. IBM is a company filled with a lot of
well-educated people, who have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking a
point of view about the topic at hand. We must use
fact, not just conjecture. We must build an
argument, a well-reasoned case for why a leader
needs to act.

But if you think that every case we make must be
long, or tedious, or; boring—are you still reading
this?—try this: Write your bio, using only six
words to tell your whole story. If IBM were a
person, what would IBMs story be?
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JANSON TEXT PRO 75 BOLD. Headline example. F227 72277 A15551:18

Size: 43pt

Line Spacing: 50pt
Character Spacing: (-15)
Kerning: Metrics

Janson is the face of a company

that is enduring, a company that has
a point of view because it has seen
cycles come and go.

JANSON TEXT PRO 75 BOLD. Headline example. §f77277/ 8 us1it-8

Size: 43pt

Line Spacing: 52pt
Character Spacing: (0)
Kerning: Metrics

Janson is the face of a company

that is enduring, a company that has
a point of view because it has seen
cycles come and go.
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JANSON TEXT PRO 75 BOLD. Headline example.

DEFAULT SETTING. | PREFERRED SETTING.
Janson Text Pro 75 Bold Janson Text Pro 75 Bold

Size: 61pt Size: 61pt

Line Spacing: 74pt Line Spacing: 71pt

Character Spacing: (0) Character Spacing: (-15)

Kerning: Metrics Kerning: Metrics

Janson is the fface dfaccomupayy

that is endwring, acompanytbhathas
a point of wiew because it hasseen

eyeles come aid go.
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JANSON TEXT PRO 75 BOLD and JANSON TEXT PRO 76 BOLD ITALIC. Caption style examples.

Janson Text Pro 75 Bold
Size: 10pt

Line Spacing: 12pt
Character Spacing: (-15)
Kerning: Metrics

The secret of good writing is to strip
every sentence to its cleanest
components. Every word that serves
no function, every long word that
could be a short word, every adverb
that carries the same meaning that’s
already in the verb.

Fanson Text Pro 76 Bold Italic
Size: 10pt

Line Spacing: 12pt
Character Spacing: (-15)
Kerning: Metrics

The secret of good writing is to strip
every senternce to its cleanest
components. Every word that serves
no function, every long word that
could be a short word, every adverb
that carries the same meaning that’s
already in the verb.
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[.atin and Non-lLatin Font Alternatives

IBM communicates in many different languages. This section provides guidance for nine core
language types. These typographic recommendations for Extended Latin, Cyrillic, Greek and
Non-Latin languages have been selected by global typographic experts and country creative
teams to match the same look and feel as the Latin typography.
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Latin 1

IBM Font Families 2010
Latin (European)

Extended Latin

Cyrillic

(Western Europe)

(Central & Eastern Europe)

Lubalin Extra Light for [BM

Lubalin Extra Light OTF

Rockwell Light WGL

Luga Extra Light Cyrillic

Rockwell Light WGL

Lubalin Extra Light Italic for IBM

Lubalin Extra Light Oblique OTF

Rockwell Light Italic WGL

Luga Extra Light Oblique Cyrillic

Rockwell Light Italic WGL

Lubalin Book for IBM Lubalin Book OTF Rockwell Regular WGL Luga Book Cyrillic Rockwell Regular WGL
Lubalin Book Italic for IBM Lubalin Book Oblique OTF Rockwell Italic WGL Luga Book Oblique Cyrillic Rockwell Italic WGL
Lubalin Demi for IBM Lubalin Demi OTF Rockwell Bold WGL Luga Demi Bold Cyrillic Rockwell Bold WGL
Lubalin Demi Italic for IBM Lubalin Demi Oblique OTF Rockwell Bold Italic WGL Luga Demi Bold Oblique Cyrillic Rockwell Bold Italic WGL

Helvetica Neue Light for IBM

Helvetica Neue Light for IBM

Helvetica Neue Pro W1G 45 Light

Helvetica Neue Light Italic for IBM

Helvetica Neue Light Italic for IBM

Helvetica Neue Pro W1G 46 Light Italic

Helvetica Neue Roman for IBM

Helvetica Neue Roman for IBM

Helvetica Neue Pro W1G 55 Roman

Helvetica Neue Roman ltalic for IBM

Helvetica Neue Roman ltalic for IBM

Helvetica Neue Pro W1G 56 Italic

Helvetica Neue Medium for IBM

Helvetica Neue Medium for IBM

Helvetica Neue Pro W1G 65 Medium

Helvetica Neue Medium Italic for IBM

Helvetica Neue Medium ltalic for IBM

Helvetica Neue Pro W1G 66 Medium ltalic

Helvetica Neue Bold for IBM

Helvetica Neue Bold for IBM

Helvetica Neue Pro W1G 75 Bold

Helvetica Neue Bold Italic for IBM

Helvetica Neue Bold Italic for IBM

Helvetica Neue Pro W1G 76 Bold Italic

Helvetica Neue Condensed Light for IBM

Helvetica Neue Condensed Light for IBM

Helvetica Neue Pro W1G Condensed Light

Helvetica Neue Condensed Roman for IBM

Helvetica Neue Condensed Roman for IBM

Helvetica Neue Pro W1G Condensed Roman

Berthold Bodoni Pro Light

Berthold Bodoni Pro Light

Berthold Bodoni Pro Light Italic

Berthold Bodoni Pro Light ltalic

Berthold Bodoni Pro Regular

Berthold Bodoni Pro Regular

Parma WGL Regular 1%

Berthold Bodoni Pro Regular Italic

Berthold Bodoni Pro Regular Italic

Parma WGL Regular Italic %

Berthold Bodoni Pro Medium

Berthold Bodoni Pro Medium

Parma WGL Bold T+

Berthold Bodoni Pro Medium Italic

Berthold Bodoni Pro Medium ltalic

Janson Text Pro 55 Roman

Janson Text Pro 55 Roman

Kis Multilingual Regular

Times New Roman PS Pro Greek

Fanson lext Pro 56 Italic

Janson Text Pro 56 ltalic

Kis Multilingual Regular Italic

Time New Roman PS Pro Greek ltalic

Janson Text Pro 75 Bold

Janson Text Pro 75 Bold

Times New Roman PS Pro Greek Bold

FJanson Text Pro 76 Bold Italic

Janson Text Pro 76 Bold Italic

Times New Roman PS Pro Greek Bold Ital

T Versions of the Bodoni typeface are produced by most of the major font foundries. The source foundry must

be specified by the customer before a commitment can be made to extend the language coverage.

T No light weight of Parma is available (could be made to order).
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IBM Font Families 2010

Non-Latin

Chinese (Traditional) Chinese (Simplified) Japanese
Lubalin Book for IBM Tanseek Modern Regular Levenim Regular Founder Lanting CU Hei SemiBold | Founder Lanting CU Hei SemiBold A-OTF Kakumin Pro_R SD Book_L
Lubalin Demi for IBM Tanseek Modern Bold Levenim Bold Founder Lanting CU Hei XtraBold | Founder Lanting CU Hei XtraBold A-OTF Kakumin Pro_B SD Book_XB

Helvetica Neue Light for IBM

Madrasah Light

Narkis Tam Light

M Hei HK Light

M Hei GB2312 Light

Hiragino Kaku Gothic ProN_W3

Yoon Gothic100_OTF_10

Helvetica Neue Light Italic for IBM

Madrasah Light Italic

Narkis Tam Light Oblique

No CJK ltalic (major font foundries rarely offer italic CJK fonts. Alternative: electronic sloping through application software)

Helvetica Neue Roman for IBM

Madrasah Regular

Narkis Tam Medium

M Hei HK Medium

M Hei GB2312 Medium

Yoon Gothic100_OTF_20

Helvetica Neue Roman ltalic for IBM

Madrasah Regular ltalic

Narkis Tam Medium Oblique

No CJK lItalic (major font foundries rarely offer italic CJK fonts. Alternative: electronic sloping through application software)

Helvetica Neue Medium for IBM

Yoon Gothic100_OTF_40

Helvetica Neue Medium Italic for IBM

No CJK ltalic (major font foundries rarely offer italic CJK fonts. Alternative: electronic sloping through application software)

Helvetica Neue Bold for IBM

Madrasah Bold

Narkis Tam Bold

M Hei HK Bold

M Hei GB2312 Bold

| Hiragino Kaku Gothic ProN_W6 |

Yoon Gothic100_OTF_50

Helvetica Neue Bold Italic for IBM

Madrasah Bold Italic

Narkis Tam Bold Oblique

No CJK ltalic (major font foundries rarely offer italic CJK fonts. Alternative: electronic sloping through application software)

Berthold Bodoni Pro Light Akhbar Light New Livorno MF Regular M Sung HK Light M Sung GB2312 Light Morisawa_A-OTF Ryumin Pro_L Yoon Myungjo100_OTF_20
Berthold Bodoni Pro Regular Akhbar Regular New Livorno MF Regular M Sung HK Medium M Sung GB2312 Medium Morisawa_A-OTF Ryumin Pro_B

Berthold Bodoni Pro Medium Akhbar Bold New Livorno MF Bold M Sung HK ExtraBold M Sung GB2312 ExtraBold Morisawa_A-OTF Ryumin Pro_H Yoon Myungjo100_OTF_50
Janson Text Pro 55 Roman Hassan Light Ave MT M Kai HK Medium M Kai GB2312 Medium TB Mincho Medium San NsM Regular (sandol Shinmunjebi)
Janson Text Pro 75 Bold TB Mincho Heavy
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Visual Examples of Latin and
Non-Latin Font Alternatives



Arabic



LUBALIN DEMI for IBM.

Is your information
withholding information?

TANSEEK MODERN BOLD. Arabic (Lubalin Demi alternative).

b@ ‘oedg‘aiaa
CTIJRgeJopial

HELVETICA NEUE LIGHT for IBM.

IS your information
withholding information®

MADRASAH LIGHT. Arabic (Helvetica Light alternative).

e Ue&be‘u?

BERTHOLD BODONI PRO LIGHT.

Is your information
withholding information?

AKHBAR LIGHT. Arabic (Bodoni Light alternative).
0(S p &d 9 p |
w Q@
ce= pedsp!t

JANSON TEXT PRO 55 ROMAN.

Is your information
withholding information?

HASSAN LT LIGH'T. Arabic (Janson Roman alternative).
JE&3 A éJ 9P | Gl &’J
)
gz e sl
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HELVETICA NEUE LIGHT for IBM. Medium length copy example.

MADRASAH LIGHT. Arabic. Medium length copy example.

The secret of good writing is to strip every
sentence to its cleanest components.

Every word that serves no function, every long
word that could be a short word, every adverb
that carries the same meaning that’s already

in the verb, every passive construction that
leaves the reader unsure of who is doing what—
these are the thousand and one adulterants
that weaken the strength of a sentence.

And they usually occur, ironically, in proportion
to education and rank. IBM is a company

filled with a lot of well-educated people, who
have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking a
point of view about the topic at hand. We must
use fact, not just conjecture. We must build an
argument, a well-reasoned case for why a leader
needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this? —try this: Write your bio, using only
six words to tell your whole story. If IBM were a
person, what would IBM’s story be?

Le3gSe ) alasr JS glor ) 5 12 o] LS
oSay aligs 4alS JSq L) 180 ¥ 2alS IS ¥ 4l
G Gzl yuds o 8yls IS g 0y (555 ) Lg)
&yis Jggomall (Sue Ao JSg iy of =l (Say

ol o cld¥ oda JS 1ile U=y o Je bty (s )La)

Aozl 898 (o amind gR) Lubhsg Lubs Y
sl doglll ezl oda Grazs of lsyLaall og
ualal) &5 jellg el A me

Sl bl o Sl &le 4y 2 pl 0 6T oY

9 daele duspe alg pul=ill o yuS Hody (Jhoo

055 S i sl sl aged! 5 Gl buslg
Gblallg LB diy b

o5 ell=! Ly Jasmy ) Sl 83205 gl T Cay>

oF comg il e ggingall Jy> jlas dgarg iz

ezl (e olesedl v yome oy dands pasiiuws
ol 15 jolas Alg o s of Lileg
501y (S 3Ll 4By sl Coall (5 e g0
S ) e Al JS o aies caiS 1) Sl
e ¥ gl 8o g gl (19S5 (T oy Ladsess

&5y S 2 Vda Jgloxs (57,55 Jsle Ja) ddao - |
LglaSh 1B 3 pua) SLalS s plasiil baas 5131

Sind ()9S 15Lad Losed p) 2 6T S, ilS 1)

THIS COPY FOR VISUAL REFERENCE ONLY.
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BERTHOLD BODONI PRO LIGHT. Medium length copy example.

The secret of good writing is to strip every
sentence to its cleanest components. Every
word that serves no function, every long word
that could be a short word, every adverb that
carries the same meaning that’s already in the
verb, every passive construction that leaves the
reader unsure of who is doing what—these are
the thousand and one adulterants that weaken
the strength of a sentence. And they usually
occur, ironically, in proportion to education and
rank. IBM is a company filled with a lot of
well-educated people, who have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking

a point of view about the topic at hand. We
must use fact, not just conjecture. We must
build an argument, a well-reasoned case for
why a leader needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this?—try this: Write your bio, using
only six words to tell your whole story. If IBM
were a person, what would IBM’s story be?

AKHBAR LIGHT. Arabic. Medium length copy example.

LU ] il S gl )| (58 o2 52l RS 5o
iLgb 40lS Sy ¢ Led oS0 Y dalS JS oY Lol
s Jazmg OBy S g 08 5008 (555 ol Lgd oSy
s Do ISy ¢ il o il Sy (31 x|
0 JS ¢ 5l Jrdy (o Jsleadiy (8,1 & 45 Jggmall
0 s gad s g s (Y Aol o =LYl
Alaxl8 98

oGl L galll s Uas Yl o2 onns o] ol laadl (o
miﬂ|@)uljﬁ4wlwco

S Dbl o pisIL &le S y0 20l 2 ST Ys
9« ale L po oy paladll (o S jady
O S i S sl agadl b el sl
bl LS ddy b
FJMlL@JM@JlM‘@ﬁMYﬁHMw
u‘“—’”ﬁ M|L}.>.o@.o}oi|dﬁ.>)b;d,g_>ja>|
Ml&aw'ﬁbjmwdjcmfw
Clod I3 (3l Al cdaa s o Lales
oty S Ol aslisy A cndl e e s o400
&UIQYBJIUAMBJSUTM@SMUﬁj
Cwuzjmwju%buﬁsuiwum
L5y S| 1w Jglond (97,85 Jlpsle Ja) dlas - 41
LplasTy clind o o) lalS s plasily bas 45121
Taab () ySi I3Led ¢ Lass pf 2 ST4S 8 culS 13

THIS COPY FOR VISUAL REFERENCE ONLY.
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Cyl‘l]ll() (Russian)



LUBALIN DEMI for IBM.

Is your information
withholding information?

LUGA BOOK BOLD. CYRILLIC. Russian (Lubalin Demi alternative).

Baia MHPOpMALIMS
COKpPBbITHE MHOOPMALINI?

HELVETICA NEUE LIGHT for IBM.

IS your information
withholding information®

HELVETICA NEUE LT W1G 45 LIGHT. CYRILLIC. Russian (Helvetica Light alternative).

Balla MHpopMauns
COKpPbITVE MHMOPMALLNY

BERTHOLD BODONI PRO LIGHT.

Is your information
withholding information?

PARMA WGL REGULAR. CYRILLIC. Russian (Bodoni Light alternative).

Barra nacopmanus
cokpbITe mHpOpMAIAN?

JANSON TEXT PRO 55 ROMAN.

Is your information
withholding information?

KIS MULTILINGUAL REGULAR. CYRILLIC. Russian (Janson Roman alternative).

Bamra undopmanma
COKpPBITHE NHPOPMALTUH?
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HELVETICA NEUE LIGHT for IBM. Medium length copy example.

The secret of good writing is to strip every
sentence to its cleanest components.

Every word that serves no function, every long
word that could be a short word, every adverb
that carries the same meaning that’s already

in the verb, every passive construction that
leaves the reader unsure of who is doing what—
these are the thousand and one adulterants
that weaken the strength of a sentence.

And they usually occur, ironically, in proportion
to education and rank. IBM is a company

filled with a lot of well-educated people, who
have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking a
point of view about the topic at hand. We must
use fact, not just conjecture. We must build an
argument, a well-reasoned case for why a leader
needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this? —try this: Write your bio, using only
six words to tell your whole story. If IBM were a
person, what would IBM’s story be?

HELVETICA NEUE LT W1G 45 LIGHT. CYRILLIC. Russian. Medium length copy example.

YTOObI NCaTb XOPOLLME TEKCTbI, HYXKHO YMETH
oTbpacblBaTb BCe NuLLHeE. JItoboe CoBO, KOTOPOE
He HECET B cebe HMKaKoM YHKLMN, OIMHHOE CIOBO,
KOTOPOE MOXHO 3aMEHUTb KOPOTKIMM, Nto60e
Hape4ne, KOTOPOE NEPEdAET TOT XE CMbICS1, HTO U
rnaron, nobas naccrBHas KOHCTPYKLMSA, KOTopas
MELLIAET YMTaTENHO MOHATh, KTO XK€ COBEPLLAET TO
NN MHOE OEVCTBKE — BCE 3TO Ta HEHY>KHAs Macca,
N3-3a KOTOPOW MPEeSIOKEHNE TEPSAET CBOKO Cuny. U,
Kak 3TO HW MapagoKcanbHO, YeM 0bpa3oBaHHee
4YenOBEK, YeM BblILLE €ro JO/MKHOCTb, TEM B0osbLUE
Takmx CnoB B ero peyun. B komnaHum IBM MHoro
06pa3oBaHHbIX NIOAEN, 3aHNMAIKOLLIMX XOPOLLIE
nosmuun. Htobbl NPOM3BECTY Ha YMTATENS AOMKHbIV
3 dDEKT, NPUXOONTCS TLLATENBHO paboTaTh Hafg,
BCEM, YTO BbIXOOAUT K3-nog Hallero nepa. CHavana
HY>KHO pasobpartbecs B Npobnieme, a 3ateM NPYHATL
TY W UHYIO TOYKY 3penusd. 11 onmpartbea npu aTom
He Ha Ooragku, a Ha hakTbl. Hy>KHO BbICTPOUTb
apryMeHTbl, 060CHOBATb, NOYEMY NMOEP OOSMKEH
OEeNCcTBOBaTb. HO ecnn Bbl AyMaeTe, YTO BCE HaLLW
NPUMEPbI QSIMHHbBI, YTOMUTENbHbI U, ELLIE XYXKE,
3aHy[HbI (BaM eLLe He HAOoeNo YnTaTb?), TO
NnonpodynTe pacckasaTb O CBOEN XKU3HW B LLECTU
cnoBax. Kakrm nony4nTcst pacckas, ecnm
npencTaBuTb, 41O IBM — 31O yenosek?

THIS COPY FOR VISUAL REFERENCE ONLY.
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BERTHOLD BODONI PRO LIGHT. Medium length copy example.

The secret of good writing is to strip every
sentence to its cleanest components. Every
word that serves no function, every long word
that could be a short word, every adverb that
carries the same meaning that’s already in the
verb, every passive construction that leaves the
reader unsure of who is doing what—these are
the thousand and one adulterants that weaken
the strength of a sentence. And they usually
occur, ironically, in proportion to education and
rank. IBM is a company filled with a lot of
well-educated people, who have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking

a point of view about the topic at hand. We
must use fact, not just conjecture. We must
build an argument, a well-reasoned case for
why a leader needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this?—try this: Write your bio, using
only six words to tell your whole story. If IBM
were a person, what would IBM’s story be?

PARMA WGL REGULAR. CYRILLIC. Russian. Medium length copy example.

Yro0b1 IucaTs XOpoIime TEKCThI, HY;KHO YMETh
orbpacbiBaTh Bce Jmiinee. Jlroboe ciioBo, KoTOpoe
He HeceT B cebe HUKaKOoil (pyHKIMN, IJINHHOE CJIOBO,
KOTOpPOEe MO;KHO 3aMEHUTHh KOPOTKUM, JIF000e
Hapedre, KOTOPOe IepeaeT TOT jKe CMbICJI, YTO U
IJIaroJi, Jr00as HacCUBHAA KOHCTPYKIUA, KOTOPast
MeIllaeT YNTaTesro MOHATh, KTO jKe COBEpIIaeT TO
UJIA MHOe JielicTBHUe — Bce DTO Ta HeHY:KHasA mMacca,
13-3a KOTOPOIi ImpesIosKenne repsietr cBoro cuiy. U,
KaK 9TO HU [TaPa/IOKCAJIBHO, YeM 00pasoBaHHee
4eJIOBEK, Y€M BBIIIE €ro J0JIKHOCTD, TeM 0OJIbIIe
TaKuX cJI0B B ero peun. B kommanuu IBM muoTO
00pa30BaHHBIX JIFO/IEil, 3aHNMAOIINX XOPOIIIe
nosutun. Urodbl nponussBecTu Ha YNTATESIA
1oJBREBIH 9P EKT, IPUXOANTCA TIIATEIHHO
paborars Haj BCEM, YTO BBIXOAUT M3-II0/T HAIIIETO
nepa. CHavasia Hy;KHO pasobparbca B po0bJieme, a
3areM HPUHATH TY WJIN UHYIO TOURY 3peHusa. 11
ONMPAaTHCA [IPH ITOM He HA JTOTA/IKM, & HA (PaKThI.
Hyskuo BeicTpouTs aprymenTsi, 000cHOBATH, HOYEMy
auep posukeH feiicreoBats. Ho econ BeI nymaere,
YTO BCE HAIIN IIPUMeEPHI JJINHHBI, YTOMUATEIbHBI
WJIH, eIre XysKe, 3aHy/IHbI (BaM elle He Ha0es10
4uTaTh?), TO HOMPOOYiiTe paccKasaThb O CBOEil ;KU3HU
B mrectn cioBax. Nakum mostyanres pacckas, ecim

upeacraButhb, uro IBM — a1o gesroBex?

THIS COPY FOR VISUAL REFERENCE ONLY.
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Chinese (Simplified)

To purchase the Lubalin alternative Founder Lanting Cu Het go to:

For additional questions regarding the purchase ot the Chinese fonts please contact;

OgilvyOne’s Associate Creative Director Fei Wang, at fei.wang@ogilvy.com
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LUBALIN DEMI for IBM.

Is your information
withholding information?

FOUNDER LANTING CU HEI. Chinese (Simplified) (Lubalin Demi alternative).

% E\m HIU\Bgﬂﬁ1 ll.a\ 0

HELVETICA NEUE LIGHT for IBM.

IS your Information
withholding information®

M HEI HK LIGHT. Chinese (Simplified) (Helvetica Light alternative).

E

/_kl_/d: Em 1|:| /;\ /L» Hﬁ,fm /;\?

BERTHOLD BODONI PRO LIGHT.

Is your information
withholding information?

M SUNG HK LIGH'T. Chinese (Simplified) (Bodoni Light alternative).

EI/J{III /;n I:{Ln ]/flil /;np

[’\

=)
A

JANSON TEXT PRO 55 ROMAN.

Is your information
withholding information?

M KAT HK MEDIUM. Chinese (Simplified) (Janson Roman alternative).

RO EWN =N T e N
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HELVETICA NEUE LIGHT for IBM. Medium length copy example.

The secret of good writing is to strip every
sentence to its cleanest components.

Every word that serves no function, every long
word that could be a short word, every adverb
that carries the same meaning that’s already

in the verb, every passive construction that
leaves the reader unsure of who is doing what—
these are the thousand and one adulterants
that weaken the strength of a sentence.

And they usually occur, ironically, in proportion
to education and rank. IBM is a company

filled with a lot of well-educated people, who
have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking a
point of view about the topic at hand. We must
use fact, not just conjecture. We must build an
argument, a well-reasoned case for why a leader
needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this? —try this: Write your bio, using only
six words to tell your whole story. If IBM were a
person, what would IBM’s story be?

M HEI HK LIGHT. Chinese (Simplified). Medium length copy example.

MR ER - B —

R EFL S HBRCER S o

BT BEBOLER 81K
WAEEE—1MET - §aIA
AFERNS Y - eBRER

A - F— MR

IRE T EWTEEEMT XL

T4 F4HBR

HI58 TSR IR aF o

BT LA - SABEEES - O
B MINL - IBMAFEIRE—XK

R TREZIREHRENA - 1f

B - XA LBV MEFEE
BATOSELE - HATMNEFRELE

— L R SR AN THE -
NERIABENX—& B

EF o B E - BAVMAER - AR EZBMN o
BAVNNEST —DNEE - BATED
EMHAH AN NEGEETERERITY -
BHRITIARN - B—NERT - BATLIERL
R SR - SRS - 22
RAEE 2 B

5 TMRH N TR EY) o
QERNTE - HIFIREBANRE -
ARIBMZE—"MA » 1AL IBMEJZ X ?

THIS COPY FOR VISUAL REFERENCE ONLY.
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BERTHOLD BODONI PRO LIGHT. Medium length copy example.

The secret of good writing is to strip every
sentence to its cleanest components. Every
word that serves no function, every long word
that could be a short word, every adverb that
carries the same meaning that’s already in the
verb, every passive construction that leaves the
reader unsure of who is doing what—these are
the thousand and one adulterants that weaken
the strength of a sentence. And they usually
occur, ironically, in proportion to education and
rank. IBM is a company filled with a lot of
well-educated people, who have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking

a point of view about the topic at hand. We
must use fact, not just conjecture. We must
build an argument, a well-reasoned case for
why a leader needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this?—try this: Write your bio, using
only six words to tell your whole story. If IBM
were a person, what would IBM’s story be?

M SUNG HK LIGHT. Chinese (Simplified). Medium length copy example.

W IR B —

b HwE I AR Ay

B—"1F BRAHLEH > B—1K
W e — N T B
REBAFE S > EHRICS

SN > B— P

TR e e TR AT 4

=T 2277 %3 R

HI55 752 I3 m) - o

MATEH KA S AR AER > ol
HEMIG o IBMA Al —FK

o TIRZ 2 RIFARE N > ifE

AR o X NAT 2 FRAT T2 B S 7
AT EAE AR o AT L FRENE

— S O B aner TAE > A

IR Ja R XX — &

FEF o b BATLIUER > A ZREW -
AT ST — UL > Bl s
ZHN 24— DS ETERIUTE) -
HUERRNN > B—DE T > FRATSAE
R > sz ik » SRS > B

PR 2 s it A

H RN FRAY) -

RN SRR o
WRIBME—DA > 24 IBMEEAT 4 °

THIS COPY FOR VISUAL REFERENCE ONLY.
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Greek/Extended Latin



LUBALIN DEMI for IBM.

Is your information
withholding information?

ROCKWELL BOLD WGL. Greek/Extended Latin (Lubalin Demi alternative).

Eival o1 mAnpodopie¢ oac
AIIOKPUWN IIANPOPOPIWV;

HELVETICA NEUE LIGHT for IBM.

IS your information
withholding information®

HELVETICA NEUE LT W1G. Greek (Helvetica Light alternative).

—(val Ol

IANOODOPIEC OAC

ATIOKPLPN TIANOODOPIWV;

BERTHOLD BODONI PRO LIGHT.

Is your information
withholding information?

PARMA WGL REGULAR. Greek (Bodoni Light alternative).

Eivat ot mAnpooopiec oac
atokpun TANPOEOPLOV;

JANSON TEXT PRO 55 ROMAN.

Is your information
withholding information?

TIMES NEW ROMAN PS PRO GRK. Greek (Janson Roman alternative).

Eivor ou mAnpoopiec oo
ATOKPLYT TANPOPOPLDV;
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HELVETICA NEUE LIGHT for IBM. Medium length copy example.

The secret of good writing is to strip every
sentence to its cleanest components.

Every word that serves no function, every long
word that could be a short word, every adverb
that carries the same meaning that’s already

in the verb, every passive construction that
leaves the reader unsure of who is doing what—
these are the thousand and one adulterants
that weaken the strength of a sentence.

And they usually occur, ironically, in proportion
to education and rank. IBM is a company

filled with a lot of well-educated people, who
have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking a
point of view about the topic at hand. We must
use fact, not just conjecture. We must build an
argument, a well-reasoned case for why a leader
needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this? —try this: Write your bio, using only
six words to tell your whole story. If IBM were a
person, what would IBM’s story be?

HELVETICA NEUE LT W1G. Greek (Helvetica Light alternative).

TO pLOTIKO TOL PECTOV AOYOUL Eival N XPrion Twv TIO
OULCIACTIKWY OTOIXEIWV TNG TIPOTAONC.

KdaBe AeEn mou Sev eTuTeAel kapia Asttoupyia, KABe cUVOETN
oL Ba PropoLoE va gival artAr, KABe TEPITTO EMIPPENUA TOU
OTI0IOL TO VONUA EPTIEQIEXETAL NON OTO PHHA, KABE TIABNTIKN
ouvtaén 1oL BeV KABIOTA EVBIAKPITO TO UTIOKEIUEVO KAl
XIANASEC AAANQ TIOPOOIA OTOIXEID VOBEVOLV KAl APBAUVOLY TNV
lOXV oG rpoTaonc. MNapadowe, XpNnoloTiolouvTal CLVHBWC
o€ ouvAPTNOoN PE TN popdwon Kat To agiwpa. H IBM eivarl pia
ETAPEIA YEUATN APTIA HOPPWHEVOLE AVEPWTTOLC TTIOU
KATEXOLV ONUAVTIKEG BETELC,.

[ auTO TO AOYO, TIPETIEL VA UOXBOUUE YIa 0LCIWON AOYO.
ApxiCovpe va TANPOGOPOVLHACTE TIWE AEITOLPYEL O KOOUOG
KAl OTN ouvexela oxnuatiCovpe Aroyn yla TO EKACTOTE BEUA.
[PETEL VA XPNOILOTIOIOVPE YeyovOTa, OXL HOVO EIKAOIEC,.
[PETEL va avarTUEOVPE ETTXEIPNUATOAOYIA KA pid KAAG
TEKUNPIWPEVN BEoN yia va brmooTNPICOVPE YIATE EVAG ApXNYOS
TPETEL va SPa.

‘Ouwge, av TioteveTe OTL KABE pag aroyn TIPETEL va eival
TTOAUTTIAOKN, AvOUOIa KAl aviapn YA TIolo AOyo Olaalete
akoun; KaALTePQ ETIXEIPNOTE TO TIAPAKATW: pAPTE TN
Bloypadia oag, replypaPpte OAN oag TN (wr) Y HOAIG €L AEEEIC.
Av n IBM ritav vBpwTtiog, mola Ba ritav N 1.oTopia Tou;

THIS COPY FOR VISUAL REFERENCE ONLY.
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BERTHOLD BODONI PRO LIGHT. Medium length copy example.

The secret of good writing is to strip every
sentence to its cleanest components. Every
word that serves no function, every long word
that could be a short word, every adverb that
carries the same meaning that’s already in the
verb, every passive construction that leaves the
reader unsure of who is doing what—these are
the thousand and one adulterants that weaken
the strength of a sentence. And they usually
occur, ironically, in proportion to education and
rank. IBM is a company filled with a lot of
well-educated people, who have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking

a point of view about the topic at hand. We
must use fact, not just conjecture. We must
build an argument, a well-reasoned case for
why a leader needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this?—try this: Write your bio, using
only six words to tell your whole story. If IBM
were a person, what would IBM’s story be?

PARMA WGL REGULAR. Greek. (Bodoni Light alternative).

To pootikod touv peotov Adyou eivat i xprjorn v o
OLOLAOTIKOV OTOXEIWV TNC TpdTaOT|C.

Kda0e Aéén mov dev emutedet kapia Aettovpyta, kaOe
oOvOetn tov Oa propovoe va eivar anny, kabe nepritd
enipprnpa tov onoiov 1o vonua gpepéxetat o1 oto
pNpa, kGle tadnuxn odviaén nov dev kabota
eLOLaKpLTO TO VIIokeTpeVO Kat xtAtadec aAa apopota
otowxeta voOedouy kat apPAovouy v w0 pac
npotaonce. IHapadoéwe, xpnorporotovviar ovvjwc oe
ovvaptnor pe ) popooon kat to adiopa. H IBM eivat
Hta etapeia yepdtn apua popeopévoue aviporou mov
Katéxouv onpavukée Oéoerc.

I'V avtd to Aoyo, npénet va poxOolpe yua ovorddn Aoyo.
Apxilouvpe va tAnpogopotpaocte tdc Aettovpyet 0 KOOHOC
Kat ot ovvéxela oxnpatiCovpe drodn ya 1o ekdotote
0é¢pa. Ipéner va xpnotponotodpe yeyovota, oxt povo
ewaotec. [Ipéner va avantdéovpe enyepnpatoloyia kat
i kala tekpnpopévn 0€on yua va vootnpilovpe yuatl
gvac apxnyoc npénet va dpa.

Opoc, av motedete 61t kGbe pac anofn npénel va etvan
noAOAokn, avotowa kat aviapn ywa oo Aoyo dwaPalete
axopn; Kalttepa emyeprote 1o napakate: I'pagre m
Proypaoia oac, neprypate 6An oac ) (o1 pe poAg

e&u Né€erc. Av np IBM frav avOpomnoc, towa Oa frav n

otopia tov;

THIS COPY FOR VISUAL REFERENCE ONLY.
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Hebrew



LUBALIN DEMI for IBM.

Is your information
withholding information?

LEVENIM MT BOLD. Hebrew (Lubalin Demi alternative).

IR0 NNTD W27
n1I'vn N'iny?

HELVETICA NEUE LIGHT for IBM.

IS your information
withholding information®

NARKIS TAM LIGHT MFO. Hebrew (Helvetica Light alternative).

NND NN'TY W7
NIVN NITY?

BERTHOLD BODONI PRO LIGHT.

Is your information
withholding information?

NEW LIVORNO MF REGULAR. Hebrew (Bodoni Light alternative).

TIND TIYTY 29T
DIVN BT

JANSON TEXT PRO 55 ROMAN.

Is your information
withholding information?

AVE M'T REGULAR. Hebrew (Janson Roman alternative).

XD N2TY WO
NI°UN N>TY?
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HELVETICA NEUE LIGHT for IBM. Medium length copy example.

The secret of good writing is to strip every
sentence to its cleanest components.

Every word that serves no function, every long
word that could be a short word, every adverb
that carries the same meaning that’s already

in the verb, every passive construction that
leaves the reader unsure of who is doing what—
these are the thousand and one adulterants
that weaken the strength of a sentence.

And they usually occur, ironically, in proportion
to education and rank. IBM is a company

filled with a lot of well-educated people, who
have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking a
point of view about the topic at hand. We must
use fact, not just conjecture. We must build an
argument, a well-reasoned case for why a leader
needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this? —try this: Write your bio, using only
six words to tell your whole story. If IBM were a
person, what would IBM’s story be?

NARKIS TAM LIGHT MFO. Hebrew (Helvetica Light alternative).

NOIT 70NN VIAN NIX 7NOWIO D7 NYWOL VT
7n712'2'0 NAD'D'D 2NN W7I. D7 N'7N WXNIN
NUINN NOIN, D7 N'70 XIDN WDI7N 70N
[7¥7N, D7 WD 70NN NDIY7 ND717 D21 191Y7
VYXDI, D7 N2I'N AND'N'D XYW NDN7'YWD XN
VINDT NNWOD. D17 UNTIN XML, NNXRD'YI'D
N771 NI9'VY'0D 21'N0 'w 7nwd7n InynT1. IBM
X NN NNYD'7N NaW'D 12’0 QY7 nWO7N
12Y7' NYNT.

Tl ND'AN WY711 7nNRNY DT wNdN!an w7l
NX7'N. N1l NPNN'7'D 2NN 20'0'N W7 NXIY|
YAl NYI70 DIY7 IXT XNl 11j70'0 2YNTN 2'ND
7AUR NITI. Y71 7nWUNNY QYATIN, 7X 1j7
ANWYIIN. Y71 720N O'YI] PWIIY W'D NTIY
NIN'A 1Y 79V17.

N7 XD XNDO 02N'D D' D7 VWI| W71 N1 70N
X117, N"AY NI, ND IN7'70, nWyND ~ XND YT
[7INX'0? ~ 101 7VWIN XN D720 NAX: DNAI NN
7NN NN"'0 NI U'NIY QWY n'7'0 1721
7nY2Nn Nno0Y w7o0. X'71 IBM "N XT0, NN
n'n N0'oN w7 IBM?

THIS COPY FOR VISUAL REFERENCE ONLY.



BERTHOLD BODONI PRO LIGHT. Medium length copy example.

The secret of good writing is to strip every
sentence to its cleanest components. Every
word that serves no function, every long word
that could be a short word, every adverb that
carries the same meaning that’s already in the
verb, every passive construction that leaves the
reader unsure of who is doing what—these are
the thousand and one adulterants that weaken
the strength of a sentence. And they usually
occur, ironically, in proportion to education and
rank. IBM is a company filled with a lot of
well-educated people, who have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking

a point of view about the topic at hand. We
must use fact, not just conjecture. We must
build an argument, a well-reasoned case for
why a leader needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this?—try this: Write your bio, using
only six words to tell your whole story. If IBM
were a person, what would IBM’s story be?

NEW LIVORNO MF REGULAR. Hebrew (Bodoni Light alternative).

DYT 92003 BN M SRR 39 PYs YT
91mM2°3'0 1ADDM 3NN PN 29 9T W
PN DY, 22 07 8T 0 YN p¥a, oY
WD 5181 1Y 19919 537 295 P, 35 nayn
TR ST BAPEND 8N EHN Iewsn. 539
PITTI 8T, TRRDMID 1991 919D 21D
Srmeom wynT. IBM 8 manm mnyopr 8o
n2°0 2P 09T 1YY BYnT.

N 1OAT wYYN SANRDY DT wionan v nxom.
831 HAMD 371977 200N Y N1 B Moo aph
WT NI IPYD YT D WS T YN
STNBE 3TN, O P MY, Y 5ann vy
PO BT BT HITI 3T 990,

87 8D RN DD 2 0% Wy w9 ma SN 8T,
MY N, TID WM, BEYBD - KO0 YT PIIRTD? - 30
SUENN 8N 7737 73R DN 8N PN IR O
e 3p 90 2937 5Yann o Bhon. N
IBM mni 810, 51 70 oo w5 IBM2

THIS COPY FOR VISUAL REFERENCE ONLY.

58



Japanese

To purchase A-OTF Kakumin or Morisawa A-OTF Ryumin go to:

To purchase Hiragino Kaku Gothic go to:
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LUBALIN DEMI for IBM.

Is your information
withholding information?

A-OTF KAKUMIN PRO_B. Japanese (Lubalin Demi alternative).

DRI DIRERIE
AR SR U TE RS ?

HELVETICA NEUE LIGHT for IBM.

IS your information
withholding information®

HIRAGINO KAKU GOTHIC ProN_Wa3. Japanese (Helvetica Light alternative).

HIRfcDIFEIS
TRREUNIE R 7

BERTHOLD BODONI PRO LIGHT.

Is your information
withholding information?

A-OTF RYUMIN PRO_R-KL. Japanese (Bodoni Light alternative).

DRIz DTEHUS
R EUDUF 3T

JANSON TEXT PRO 55 ROMAN.

Is your information
withholding information?

TB MINCHO MEDIUM Japanese (Janson Roman alternative).

D7 T-DF I
IR R AU I
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HELVETICA NEUE LIGHT for IBM. Medium length copy example.

The secret of good writing is to strip every
sentence to its cleanest components.

Every word that serves no function, every long
word that could be a short word, every adverb
that carries the same meaning that’s already

in the verb, every passive construction that
leaves the reader unsure of who is doing what—
these are the thousand and one adulterants
that weaken the strength of a sentence.

And they usually occur, ironically, in proportion
to education and rank. IBM is a company

filled with a lot of well-educated people, who
have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking a
point of view about the topic at hand. We must
use fact, not just conjecture. We must build an
argument, a well-reasoned case for why a leader
needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this? —try this: Write your bio, using only
six words to tell your whole story. If IBM were a
person, what would IBM’s story be?

HIRAGINO KAKU GOTHIC ProN_W3. Japanese (Helvetica Light alternative).

BWYEZEMERIF. XEBARZTEBERD
BRICHIZ®RETIETY,

HERE LR WBEE B RITT 2 EN T RERR X,
EFEDAFICT TICEERNEESINTVWSEE.
ISICIFHENMAZ LU TWDDDRAFNIEETER0
REREDIEX TR E,

A ENTBWFEZ DAY H
XEDFDOHZFHTNSD T,
RARBRIEIC.FNSEFTEWTWEESFOHBE KD
HENGHNZBEEITET,
IBMFHENGHBE ZX T =ML DB DAL D
BN TWBEETY,

FEDS CEFBARIIXEADRITNIERSBZVD T,
BRITTHEFENESHEEL TWAHIZH DI ENSIR0D,
SEICHBDNEYTICDODWTEZET,

HEORZ T TG BEBRDRITNIEXRDERE Ao

e V=T — ([T ETH D EZBHSED

MBOWEHZE>TOWKRERH DD T,
ULHO\U ERADMEDEFI DV EDDEDDYN,

RATOAZDTBLSBGRERBDDTRIFNIEESZRL

(FEBPAETATINTEIN?)
EBRINEZDRBSIEF IR UTHTTEL,
DI DRFEDINTZBETEVNTHDIDTY,
HUBIBMOATH IR SIE IBMOA M=) —([&
ERBZHDICIZBDTLELD
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BERTHOLD BODONI PRO LIGHT. Medium length copy example.

A-OTF RYUMIN PRO_R-KL. Japanese (Bodoni Light alternative).

The secret of good writing is to strip every
sentence to its cleanest components. Every
word that serves no function, every long word
that could be a short word, every adverb that
carries the same meaning that’s already in the
verb, every passive construction that leaves the
reader unsure of who is doing what—these are
the thousand and one adulterants that weaken
the strength of a sentence. And they usually
occur, ironically, in proportion to education and
rank. IBM is a company filled with a lot of
well-educated people, who have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking

a point of view about the topic at hand. We
must use fact, not just conjecture. We must
build an argument, a well-reasoned case for
why a leader needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this?—try this: Write your bio, using
only six words to tell your whole story. If IBM
were a person, what would IBM’s story be?

BwWEAEB U, CEARE TEXAIRY
fRICHIZ L TIETT,

PREEL W HEE, BIKEKBLT 22805 B2 &30,
BEA O TR E & SN TWSHEI G
ESIIFTFHEDMAZ L TV DBD DA T HSBHE TE W
ZENEEOM L E

B2 ENLZWIIELLDOAKE A
XEDOFONEFHDTNLDTY,

BRI EI, FNHIT W TWERXTOHE KHER
PR EBEESEET,

IBMIFFED BB 22 T AL S AL 0B 5 N 4 23
WL TWARETT,

MBI ERAIILFE NP LTI RER\WOTY,
B M FREPEIRBEL T B2 DI ENDIRD,
LFZIIHBHNEIZITONTEZT T,

HEW 7207 T FHIEDWDRITIUI LD FE A
e BRI ATE DL THAZ L RS 5
ROV FEB 2> TN BH DD T,
L2 L F A DMELHHI DO VEDVEDDS,
BLOAZNT2L97% BIELRHOTRITUIRL W
(FEbRALTHATNTETH?)
%7203 2 575IX, FEIE AL THRT T Sy,
BT DOREEDT R TEOETEHENTALDTY
HLBHIBMA AN THo727%51E IBMO A1) —(%
EALDDIZRBDTLE)
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Korean

To purchase Yoon Gothic or Yoon Myungjo go to:

To purchase SD Book or San NsM Regular (Sandol Shinmunjebi) go to:
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LUBALIN DEMI for IBM.

Is your information
withholding information?

SD BOOK XB. Korean (Lubalin Demi alternative).

HAste] dE =271

2N BHE?

HELVETICA NEUE LIGHT for IBM.

IS your information
withholding information®

YOON GOTHIC100_OTF_10. Korean (Helvetica Light alternative).

Hotel dE =21Vt
By HEEY

BERTHOLD BODONI PRO LIGHT.

Is your information
withholding information?

YOON MYUNGJO100_OTF_20. Korean (Bodoni Light alternative).

Aste] HH 17}

"
O] = —
Hd AHE?

-

JANSON TEXT PRO 55 ROMAN.

Is your information
withholding information?

SAN NSM REGULAR sanpor sumnmunjesn. Korean (Janson Roman alternative).

ste] AREQI}
96 ARE?
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HELVETICA NEUE LIGHT for IBM. Medium length copy example. YOON GOTHIC100_OTF_10. Korean (Helvetica Light alternative).

The secret of good writing is to strip every 2 79 HEE2 2 AEEYLCO
sentence to its cleanest components. NRet AEHEN 24

Every word that serves no function, every long OIF 7ls, B 40| 9<= o A=
word that could be a short word, every adverb T, 2= BA & THIOA HM Yot
that carries the same meaning that’s already Ol0|E MEEE IAE A4 SAL

in the verb, every passive construction that O=X7F =+oidUes FNs 9 5~ HES
leaves the reader unsure of who is doing what — oh StLIC O 29 & 2ot

these are the thousand and one adulterants a2l ase et e =] ofol2 L5 e
that weaken the strength of a sentence. Hl2d[ol Al M n=at AZ0[CH IBMZ2 SIAL
And they usually occur, ironically, in proportion M = AES0] B0l 7ts =7AE
to education and rank. IBM is a company UGS L e fe|7t Bf=E= T MsioFst
filled with a lot of well-educated people, who Ch2lel M7 AFseL o fe[7t dA=
have rank. TEEHEZE HEA MAS AFo e O
Which is why we must toil to make our writing A0 thell AlEE =8 A &=, 22l= 0f
work. We start by actually knowing something L2l= AkelE &= AtEdliofefL ot

about how the world works, and then taking a il & HR 25 desforgiLch K=
point of view about the topic at hand. We must = ds0] E2 O|R0 et AbA,

use fact, not just conjecture. We must build an SHX|ZH Z40] O 2= ArdE2 Sfe[7tsiof
argument, a well-reasoned case for why a leader 2 A 2ot AL ol X[Foh 2 UNHA
needs to act. = A|Fet —YLCOIAE0[? — 0|RE Al
But if you think that every case we make must A7l

be long, or tedious, or, boring—are you still M| A5 EHO MAIefL o

reading this? —try this: Write your bio, using only At

A% 6 Y0 A o[oF7|EgfL T,
six words to tell your whole story. If IBM were a |

= AEO[2H, (IEA IBM2| AL 7t?

o
< 0l

person, what would IBM’s story be?
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BERTHOLD BODONI PRO LIGHT. Medium length copy example.

The secret of good writing is to strip every
sentence to its cleanest components. Every
word that serves no function, every long word
that could be a short word, every adverb that
carries the same meaning that’s already in the
verb, every passive construction that leaves the
reader unsure of who is doing what—these are
the thousand and one adulterants that weaken
the strength of a sentence. And they usually
occur, ironically, in proportion to education and
rank. IBM is a company filled with a lot of
well-educated people, who have rank.

Which is why we must toil to make our writing
work. We start by actually knowing something
about how the world works, and then taking

a point of view about the topic at hand. We
must use fact, not just conjecture. We must
build an argument, a well-reasoned case for
why a leader needs to act.

But if you think that every case we make must
be long, or tedious, or, boring—are you still
reading this?—try this: Write your bio, using
only six words to tell your whole story. If IBM
were a person, what would IBM’s story be?
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Glossary

Glossary of Typographic Terms:

Font: Refers to a single and consistent size or style of a specific
type family. For example, Helvetica Regular, Helvetica Italic and
Helvetica Bold are three fonts, but one typeface.

Typeface: Usually comprises an alphabet of letters, numbers
and symbols. Typefaces can also be classified in one of two
categories: Serif or Sans Serif.

Kerning: Is the adjustment of spacing between specific pairs of
letters. To “kern” is to make all spaces between each letter combina-
tion visually even.

pairs pairs

TOO OPEN j VISUALLY EVEN JA

Tracking: (A term often confused with kerning.) Tracking or letter
spacing is the “regular” spacing between a group of characters or
within a complete line of type. Word spacing is automatically adjusted
when tracking is altered.

letter space letter space

REGULAR TRACKING (0) OPEN TRACKING (+160)

Serif: Small decorative strokes that are added to the end of a
letter’'s main strokes. Serifs improve readability by leading the eye
along the line of type.

Sans Serif: A typeface that does not have serifs. Sans Serif
faces provide a clean and simple appearance to headings and
blocks of text.

Serif  Sans Serif
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x-height: Traditionally, x-height is the height of the lowercase

letter x. It is also the height of the body of lowercase letters in a font,
excluding the ascenders and descenders. The x-height can vary
greatly from typeface to typeface at the same point size.

ASCENDER

DESCENDER

Glyph: The most common example of a glyph is a letter. Symbols
and shapes in a font like ITC Zapf Dingbats are also glyphs.

In a typeface each character typically corresponds to a single glyph,
but there are exceptions, such as a font used for a language with

a large character set (e.g., Chinese) or a complex writing system
(e.g., Arabic), where one character may correspond to several glyphs
or several characters to one glyph.

Here are two examples of the “Glyphs” palette from Adobe InDesign.
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Latin: Covers North America and Western Europe.
Extended Latin: Covers Central and Eastern European regions.

Non-Latin: Covers Cyrillic, Greek, Arabic, Hebrew, Simplified
Chinese, Traditional Chinese, Japanese and Korean.

OpenType® (OTF): The OpenType format can be used on both
Macintosh and Windows platforms.
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: Must all IBM marketing and communications be created with
these typefaces?

: Yes, the use of these typefaces will help bring a consistent, integrated
look to IBM materials.

: Do IBM and partner agencies purchase this typography for internal
and contracted creative teams?

: Yes, licensed typography, like other tools and software, needs to
be purchased at an individual organizational level.

: | already have some of these typefaces; why do | need to get
these new versions?

: Regarding Latin (North America and Western Europe): the new
versions of Helvetica and Lubalin have been customized specifi-
cally for IBM. Therefore, what you are currently using will be
significantly different. The Bodoni in this document has a much
larger character set, including many more glyphs. It is also an
OpenType format that can be used on both Macintosh and
Windows platforms. Regarding Extended Latin, Cyrillic, Greek,
Arabic, Hebrew, Chinese (Traditional and Simplified), Japanese
and Korean: the substitute fonts for these categories have been
carefully selected and approved by global typographic experts
and local country creative teams to reflect the same look and feel
as the four core typeface families used by IBM.

: If existing material is to be rerun or adapted to fit a different
publication, will it need to be redone using the new typefaces?
: Yes. Starting May 1, 2010, all work must be set in the new typefaces.

: What are the rules for licensing these fonts for Web use?

: Fonts needed for Web use must be addressed on a case-by-case
basis. Please call your Monotype representative to secure the
proper licensing.

Frequently Asked (Questions.

Q: Where can | find more information on IBM Brand Guidelines?

A: IBM staff can go to the IBM intranet at:
http://w3-03.ibm.com/marketing/branding/index.html
Agency staff should request additional guidance from their
IBM contact.

Q: Why isn’t IBM supplying these fonts to those who need them?
A: IBM uses a distributed cost strategy in this area. The fonts are
considered a departmental or agency expense.

Q: Do | need to purchase the entire character set?
A: Each team should consider their own requirements, and purchase
the fonts that meet their individual needs.

Q: Are these fonts offered at a discount to IBMers?

A: IBM has negotiated a small discount on certain fonts, but this
collection of global fonts comes from different foundries, the pricing,
terms and conditions of the font license varies by font and foundry.
When purchasing fonts you should read the terms and conditions
carefully to understand usage rights and pricing for that font.

Q: Can | share the fonts with other members of my department or
others who may have a need for them? Or does each person need
to purchase their own set?

A: Again, the terms and conditions for each font vary; read the terms
and conditions for each font to understand the number of seats
per license for that font.

Q: When do | need to start using these specialized fonts?
A: The application and use of the fonts should start May 2010.

Q: If | make this investment, how do | know that the fonts won’t
change in a year or two?

A: Careful thought and consideration has gone into the long-term
strategy for the IBM look. This includes the selection of these fonts.
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IBM Fonts Microsite and Contact Information

All Latin and non-Latin fonts can be viewed and purchased on:

If you have any questions relating to the specific fonts chosen as
alternatives, or any other font or typographical issues, please contact

(U.S.) Randy Golden at:
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